The paper presents the results of study which was focused on the importance of knowledge in innovation management. 
Introduction

1.
One of the most important factors determining business growth is innovation which represents a complicated mechanism. In 1982, Nelson and Winter (1982) highlighted that the success and growth of SMEs is closely linked to the business innovation. In order to have successful innovation it is necessary to provide sufficient business support and incorporate human resources within the mechanism (Carland et al 1984) . An individual can offer lots of experience, knowledge, new ideas and skills (such as technical knowledge and skills but also their own personality). In any case, each individual must be motivated and he/she needs to have a certain experience in management of business innovation. This article explores if knowledge in management of business innovation has synergetic effects on successful innovation.
Knowledge as one of factors determining business growth
Already in 1998, Barringer and Greening expressed an idea that sooner or later businesses will face tasks how to motivate their employees and transfer knowledge & skills in order to support further business growth when the business is looking to expand or increase their profits and a number of employees. Knowledge is the starting point for innovation. Human capital brings knowledge into businesses. There are two types of knowledge -explicit and implicit.
• Explicit knowledge is stored in the company database and it can be useful if a company has efficient processes and management. It represents business capital.
• Implicit knowledge is created within a company by human capital (Ruppel-Harrington 2001) . A company influences creation of implicit knowledge via its social environment. This could make the company unique and attractive for new high quality employees (Isabel 2011 ). The main conditions for the formation of a suitable social environment that leads to successful business innovation are as follows (Pitra 2006): 1. It is necessary to involve all employees in the innovation process and keep a consistent approach between all departments and teams. 2. It is important that all employees know that they do not have to worry about mistakes and errors they make when they look for new solutions. Both, explicit and implicit, knowledge is known as knowledge assets. It represents an intangible company asset, such as know-how, processes in production or intellectual property, which has the potential to create wealth and prosperity (Scheng-Tun Li et al 2007) . This type of an asset belongs to a company; however it is important to remember
Methodology
2.
The study involved two phases. First, it was secondary research based on relevant scientific literature from national and international sources. Second, was held a primary research.
There was used a questionnaire survey in the second phase. A questionnaire was sent to small and medium-sized companies operating in South Moravia. The selected companies belong to the section C under NACE (Czech list of companies according their field of business). The following sectors have been selected for the purposes of the research:
6. 
Questionnaire survey
A questionnaire survey is a type of a quantitative research method. The aim of the questionnaire is to collect respondents' opinions about specified subjects. The questionnaire survey was evaluated by statistical methods. Both open-ended and close-ended questions were used in the questionnaire. Closed-ended questions were divided into alternative questions (two possible options) and selective questions (more than two possible options), (Rezankova 2010) .
Various statistical tests have been used within the statistical analysis. The tests were performed by the statistical program IBM SPS Statistics 20.
The Single Sample Chi Square test and the Spearman Rank Correlation Coefficient were used for the statistical analyses.
The Chi Square test ( 2) test is one the most used statistical tests. It is employed to test the difference between an actual sample and another hypothetical or previously established distribution which may be expected due to chance or probability.
The Single Sample Chi Square is used when a researcher is interested in the number of responses, objects, or people that fall in two or more categories. This procedure is sometimes called a goodness-of-fit-statistic. It refers to whether a significant difference exists between an observed number and an expected number of responses, people or objects falling in each category designated by the researcher. The expected number is what the researcher expects by chance or according to a null hypothesis (Rezankova 2010; And l 2011) .
It tests hypothesis H0: πi = πi,0 where i= 1, 2…K (K is a number of categories) against an alternative hypothesis H1:H0. The basic computational equation is as follows:-( 1 ) In the above formula n i,0 is an expected variable i-category in the selection of range n. The Spearman Rank Correlation Coefficient is a number that shows how closely two sets of data are linked. It can only be done on data that can be put in order, highest to lowest. Each element X has its ranking i, which means : Σ = n( ), and each element Y has its ranking bi, which means Σ = n( ). The formula is as follows:-= ( 2 ) Spearman coefficient always gives an answer between < 1, 1>. There are other nonparametric statistical analyses such as Kendall's tau ( ) coefficient, Goodman and Kruskal's gamma and asymmetric Somers' D (And l, 2011) Program IBM SPSS Statistics 20 automatically calculates all of the above statistical tests. The Spearman and Kendall's coefficients can also show how strong the link is.
Results of the Research 3.
The research survey was carried out in the Czech Republic from April to November 2014. 
Source: Own estimation
The above table (table 2) shows that sub-hypothesis H0 was not confirmed; therefore, the alternative sub-hypothesis H1 is applicable. This means that there is a relationship between successful innovations and businessmen's education in innovation management. Table 4 shows businessmen's answers and it is already obvious that businessmen believe/assume that theoretical knowledge of innovation management is important for successful innovations. In order to finalise the test it was also necessary to apply the Chi Square ( 2) test.
For the test purposes we formulate an assumption that theoretical knowledge of innovation management influences successful innovations. Source: Own estimation Taking into account all answers it is possible to re-formulate the assumption -if there is no significant difference between the answers, then theoretical knowledge in innovation management doesn't support successful innovation; however, if there is a significant difference between the answers, then theoretical knowledge in innovation management supports successful innovation. The Chi Square test 2 was applied to verify the hypothesis and the following two sub-hypotheses have been set out:
H0 -there is no significant difference between the answers H1-(alternative hypothesis) -there is a significant difference between the answers 
The level of importance was defined at 0.01%. The first row shows a value, df represents a degree of freedom and the minimum value is shown in the last row (Asymp. sig = α'). The null hypothesis is ignored therefore, the alternative hypothesis is accepted. The relationship is as follows:-α'<= α H0 is ignored α' > α H0 is accepted If the level of importance is 1% the null hypothesis is ignored (this means that there is no significant difference in the answers) and the alternative hypothesis is accepted (this means that there is a significant difference in the answers). Therefore, we can say that theoretical knowledge in innovation management is important for successful innvoations.
Outcome and Discussion of Main Results
4.
Various studies prove that there is a relationship between knowledge and successful innovation. It was established that people with higher education have more knowledge are more creative in respect of new innovations. However, it is also important that the innovations are successful.
In his book Pitra (2006) states that it is necessary to have appropriate education to create successful innovations. However, he does not say what type of education/knowledge it is. Therefore, this study focused on the relationship between knowledge in innovation management and successful innovations. This research was also based on another study that was carried out in Salerno in Italy. This study provided interesting results in the relationship between education and successful innovations. Authors of this study focused on a comparison of education and innovations. The results of the research were surprising as they revealed that there a positive relationship between education and innovations; however the relationship between education and successful innovations is negative. In other words, more innovations were produced by employees with higher education. However, employees who generate successful and profitable innovations did not have necessarily higher education (Farace -Mazzotta 2011) .
However, according to the results of the research in this study it is possible to see a direct relationship between theoretical knowledge in innovation management and successful innovations. People who have theoretical knowledge in innovation management are not only able to generate innovations but they are also able to make the innovations profitable and successful. This is not the case for people who do not have this knowledge. Businessmen understand this relationship and they look for new information in the area of innovations actively.
Active involvement in the process of education in innovation management is increasing and this has a positive effect on business innovations. Businessmen can attend private courses that are offered by various educational agencies. These courses could be face to face or in a group. Sometimes, it is also possible to use e-learning. However, there is a lack of specialist educational programmes provided by well-known agencies. It is necessary to look at web pages of specialist institutions or social networking sites.
If a businessman cannot find any suitable courses provided by educational agencies he/she can study on their own. The educational process should be divided into the following steps:-
• Set a target (what do I want to study?)
• Find a suitable form of learning (agency, e-learning, self-study, university, etc)
• Assessment of new knowledge and its use in a real life • Continuous development (new information can be found in specialist/professional/technical magazines and journals, web pages and seminars). It is sensible to pass new knowledge onto other colleagues and partners in the business. If necessary, it is possible to pay for an educational course for relevant employees. Each business owner/director can decide what types of courses are suitable for their employees. The decision should be based on their experience with the innovation process.
Conclusion
5.
Education in innovation management is a key element for a successful introduction of the business innovation to the market. Pitra (2006) highlights the importance of education. The results of this research show that theoretical knowledge in innovation management is important for creating of successful innovations and those who have this knowledge are able to generate successful innovations more often. Businessmen also understand that education in innovation management is significant point.
It is important that businessmen also provide education for their employees and that new knowledge is shared within the company, so it does not get lost. In this case is important to choose the best kind of courses or education, because not all courses are suitable, effective and necessary for their employees. Information should be a key element for business plans and strategies.
